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OVERVIEW

As the pharmaceutical and biotechnology industries continue to evolve,
INTERPHEX remains a leading platform for innovation, knowledge sharing,
and industry collaboration. This year brought together professionals from

across the pharmaceutical manufacturing ecosystem to explore the latest
advancements in process development, advanced manufacturing, aseptic
processing, and cell and gene therapies. Through its expansive exhibition,
expert-led education sessions, technology showcases, and networking
opportunities, INTERPHEX continued to drive meaningful conversations
around compliance, supply chain resilience, and the future of the industry.

We've been coming to Interphex since the late 1990s. What draws us back
typically is the amount of networking we can do..We met so many new and
existing customers at the show...We have over thousand leads that we're going
to contact, reach out, and make new connections.
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https://www.youtube.com/watch?v=sZmzXlLQqxc
https://www.youtube.com/watch?v=YlZdOAhFa6A&t=2s&ab_channel=INTERPHEXEvents
https://www.youtube.com/watch?v=YlZdOAhFa6A&t=2s&ab_channel=INTERPHEXEvents
https://www.youtube.com/watch?v=YlZdOAhFa6A&t=2s&ab_channel=INTERPHEXEvents

ATTENDEE DEMOGRAPHICS

/ 4 f .
TOP 5 JOB
FUNCTIONS

FACILITY

TYPES
28% Director/Manager 20% Big Pharma or Biotech 30% Ssignificant
Influencer

DECISION
MAKERS

22% Engineer 17% consultant
Contributing

Business Development/Sales Industry Manufacturing Recommendation

Equipment Diagnostics

15% cC-Level/Executive Final Decision

7% Scientist 8% Industry Manufacturing Maker
Pharmaceuticals "
Initial
R .
7% Mid-Sized/Specialized ecommendation

Pharma or Biotech

This is my first time at the INTERPHEX conference. It's been extremely educational and a valuable
opportunity to meet with ecosystem partners across the biotech, CDMO, pharma and manufacturing
equipment landscape.

SHARON MORFIN | LIFE SCIENCE X INTERPHEX




ATTENDEE DEMOGRAPHICS

TOP TOP ATTENDING
ATTENDING Af" COUNTRIES
STATES -,'
' o (! I+l Canada iH ltaly
‘ S= United China
Kingdom
BB France
BE Ireland
® Japan
‘ India .
El Switzerland
B Germany
Top 1-10
O New Jersey O California Ohio Delaware
O New York O Connecticut Missouri South Carolina 1 0% Of
O Pennsylvania O Maryland Indiana Michigan
O Massachusetts O |lllinois Texas Colorado attendees
O North Carolina O Florida Virginia Georgia travel to the show internationally

This is my first time at the INTERPHEX conference. It's been extremely educational and a valuable opportunity to meet
with ecosystem partners across the biotech, CDMO, pharma and manufacturing equipment landscape.

SHANNON MORFIN | LIFE SCIENCE X INTERPHEX




KEY MEDIA & SOCIAL MEDIA OVERVIEW

KEY MEDIA IN ATTENDANCE

/Yy mercan prammaceuica S0 R - T -
Review  G@Bioanabsis  BioSEcT orrocess  ECIIEIETEY  prug Development
ENDEAVOR ‘ FIERCE gggnggfacturing Pharma Now
BUSINESS MEDIA ‘ Blotech
pharmas almanac Medicine Maker
SOCIAL STATS SOCIAL FOLLOWING

During show week (April 21-23, 2026)

4. 5K+ 8K+ 5.3K+

Facebook Linked| X
[ﬁ 381'000 n fc?ch?wZ?s m fcl)rl]lo?/veps followers
Impressions
= 9.3K 4, 1,350
Engagements New Followers

INTERPHEX



PRODUCT ANALYSIS

INTERPHEX 2026 PRODUCT INTEREST ANALYSIS

. % of Exhibitor
responses

B % of Attendee
responses

D‘?)oh
Processing Bioprocess Cleanroom Pharmaceutical Contract, Facility Design, Inspection, Laboratory Analytical Compliance Raw Contract Associations and
Technology Equipment Equipment & Packaging Development, Engineering, Packaging Instrumentation Laboratory Services Materials Packaging Media
Systems & Supplies Equipment Manufacturing,  Critical Utilities, Technology, QA/QC Testing Services
Services Biomanufacturing Construction & Testing &
of Product Commissioning Accessories

INTERPHEX
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SHOW HIGHLIGHTS

STATISTICS AND MILESTONES NTERPHEX EDUCATION

_earning Lab & Show Floor Education
10,000
Industry Professionals 85+

: : .
Curated Sessions

e % 180

Exhibitors f‘ 7
Global Speakers

£ 46% o 30+

New Attendees YOY Hours of Learning

The great thing about the Learning Lab is it's adjacent to the exhibit floor. So, as you're learning about what
various exhibitors have you can also attend one of the conference sessions which are presented in a variety
of formats. From keynote lectures and panel discussions to quick fires and late breaking news. You'll always
find something that peeks your interest.

BILL WEISER | THERMO FISHER SCIENTIFIC

INTERPHE ¢



SHOW HIGHLIGHTS

CONTRACT & OUTSOURCING EXCHANGE
POWERED BY INTERPHEX

O A dedicated hub connecting pharma and biotech decision-makers with leading CMOs
and CDMOs. Positioned at the entrance of INTERPHEX, it's where strategic partnerships,
outsourcing deals, and manufacturing solutions come together under one roof

NEW EXHIBITOR PAVILION

O A highly sought-after destination for industry professionals looking to discover the latest
products, services, and turnkey solutions from newly introduced vendors.

1:1 PARTNERING PROGRAM

O The INTERPHEX 1:1 Partnering Program is a dedicated matchmaking service providing white
glove concierge support and enables pre-scheduled, 1:1 meetings between the Contract &
Outsourcing Exchange (COEX) exhibitors and all INTERPHEX attendees

TECH THEATERS l

O Serve as the venues where prominent exhibitors showcase and/or demonstrate their
most recent technology and advancements.

INTERPHE ¢



SHOW SUCCESS

= 79 2 3,147 55 88% = 93%

Average leads Average engagements Attendees Exhibitors generated 5+
per exhibitor on exhibitor profiles became leads leads using digital solutions

These products help simplify and ease the process to generate leads during
the show. They've helped us already hit our lead growth goal for the year.

JANE MENTINK DOYON | VP MARKETING, CPC

INTERPHE ¢




INTERPHEX 2026 reflected the momentum we're seeing across the pharmaceutical and
biotech industries. With increased participation from both attendees and exhibitors, along
with the launch of COEX and expanded educational programming, this year's event created
more opportunities than ever for meaningful connections, innovation, and business growth.

It's incredibly rewarding to see the community come together to shape what's next.

DOUGLAS LUGO
INTERPHEX EVENT DIRECTOR
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