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코엑스의 로고는 상승하는 듯한 유연한 

형태를 통해 동적이고 미래지향적인 브랜드 

특성을 나타낸다. 

이는 또한, 코엑스 안에서 다양한 비즈니스와 

사람들이 서로 손을 흔들며 신나고 활기찬 

에너지를 창조해 나가는 젊고 문화적인 

이미지를 상징한다.

코엑스의 이미지가 올바르게 전달될 수 

있도록 매뉴얼에 예시되는 항목별 규정에 

따라 정확하게 사용해야 한다.

제작물 개발 시 아이덴티티의 왜곡, 변형 및 

오남용 등에 따른 이미지 손상 방지를 위해 

로고 적용에 따른 규정과 원칙을 반드시 

준수해야 한다.
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Early-bird  
application  
deadline: 

31 May 2021



Reasons  
to exhibit

Use of synergies
„Food Industry Technology 

Show Korea“ co-located with 
„Coex Food Week“, South 
Korea’s most established 
Food & Beverage Industry  

trade show

Gateway to a  
thriving market

Stable and continous 
growth of the F&B market 
since years -- based on 
a healthy economy and 

security of doing  
business

Knowledge  
Exchange

Technical Programme: 
Robotics and Digitalization, 

Sustainability,  
Food Processing  
and Packaging

Proven success
More than  

17,000 visitors and  
330 exhibitors on the first 

event edition –  jointly 
with Coex Food  

Week

Businessplace 
 for the industry 

Networking opportunities 
with top buyers and  
food-leaders from 

Northeast Asia

The place to be for food business
Food Industry Technology Show Korea offers an industry encompassing business and networking 
platform for international food technology experts, national and international suppliers of food  
technologies, production aids, additives and packaging solutions as well as food producers. 
Co-located with Coex Food Week, both trade fairs cover the entire food supply chain.



Exhibition profile 
The exhibition covers all areas of food and beverage processing and packaging:

Visitor profile 
More than 17,000 visitors participated at the show.

Food Processing Filling Packaging Machinery  
and Materials

Digitalization and  
Data Management

Automation and
Robotics Logistics Quality Management and 

Food Safety Food Analytics

Ingredients Research and  
Development

Start-up Scene  
and Trends
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Welcome to the hot spot markets of the Asian food industry

South Korea is one of the 
centers of the fast-growing 
food industry in the Asia-
Pacific region.

More than 40% 
growth expected for 
the region after 30% 
since 2010.

Imports on food and drink technologies are worth approx. 
190M USD in 2018, mainly coming from Europe and Northern 
America and countries like Japan, China and Taiwan.

The country is ranked as 5th on the 
global index for the ease of doing 
business, and it is one of the safest 
places for business and IP in the world.

South Korea‘s consumers and 
professional industries are highly 
interested in novel technologies, 
food quality and safety.
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DLG International GmbH
Eschborner Landstraße 122
60489 Frankfurt am Main ‧ Germany
Tel. +49 69 24788-0 ‧ Fax +49 69 24788-110
food-industry@DLG.org ‧ www.DLG.org

Coex Co., Ltd.
513 Youngdong-daero
Gangnam-gu, Seoul 06164, South Korea
T +82 2 60 00 81 26 ‧ F +82 2 69 44 83 03
foodtech@coex.co.kr ‧ www.coexcenter.com

Book your participation
Get in touch with our team to find out more about Food Industry Technology Show Korea, 
your booking options and our comprehensive marketing services.

Contact:

food-industry@dlg.org foodtech@coex.co.kr
Tel.  +49 69 24788-408 Tel.  +82-2-6000-8126
Fax +49 69 24788-112 Fax +82-2-6944-8303

Show Partners:

Bulgarian Branch Chamber Machine Building, Food-Processing Initiative e.V.,  
3D Printing Teachers Association, Korea Food Cold Chain Association,  
Korea Packaging Association Inc., Korea Integrated Logistics Association,  
Korea Gift Wrapping Association (KGWA)

Food Industry: platform and network
Under its new brand for expertise and events, the DLG provides information in various formats on current 
topics and developments in the food industry. At the same time, Food Industry is a networking platform for 
experts along the entire food supply chain.

DLG (German Agricultural Society)

The DLG, founded in 1885 by the 
engineer Max Eyth, is an open network 
and professional voice of agricultural, 
agribusiness and the food industry. Its goal 
is to promote progress through knowledge, 
quality and technology transfer. DLG has 
over 30,000 members, it is non-profit, 
politically independent and internationally 
networked. As one of the leading 
organizations in its sector, DLG organizes 
trade fairs and events in the fields of 
agriculture and food technology, tests  
food and agricultural technology. The  
DLG develops solutions for the challenges 
of the agricultural, agrifood and food 
industries in numerous expert panels.

Coex

As Korea’s premier event center and organizer, 
Coex is internationally recognized as a provider 
of business solutions to international customers 
through its exhibitions and conferences. Founded 
and fully invested as a separate corporation by the 
Korea International Trade Association (KITA) in 
1986, Coex annually organizes over 30 domestic 
and international exhibitions and also hosts more 
than 200 exhibitions and 2,500 international 
meetings. The primary goal of Coex is to provide its 
clients with the best in service, while also ensuring 
a positive impact on the local culture and economy. 
As Seoul’s largest exhibition venue, Korea’s biggest 
trade show organizer, and an important tourism and 
business center, Coex remains a pillar of the Asian 
MICE Industry.

www.dlg-foodindustry.com/korea
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